Comments


The writer challenges the readers’ commonsense.


Example of an effective rhetorical question.


Play on the word ‘healthy’, suggesting healthy companies are good companies who do the right thing.


Witty use of ‘butt’ metaphor/play on words.


The conclusion is short and emphatic. Play on the word ‘stinks’ by using it literally (smoking smells) and metaphorically (smoking is a bad thing). 


6.   The tone of the letter is principally angry and outraged. Think about whether it is wise (or desirable?) to maintain that level of anger throughout a longer point of view piece�
WHEN IT COMES TO SPORT, BUTT OUT





So... seeing a cigarette brand on racing gear and cars does not influence teenagers into using their product. I see, then all those T-shirts and red packets being “smoked” are a figment of the public’s imagination. <Comment 1> 


Financially this corporate sponsoring may appear good for our financial woes in Victoria, but at what cost to the health of our young people? <Comment 2> It is time our so-called leaders stood up for their responsibilities and stopped this type of obnoxious publicity. Surely there are enough “healthy” companies, both Australian and multi-national, out there without us making excuses for unhealthy products. <Comment 3> I, and many of my colleagues, see no excuse for cigarettes to be promoted so blatantly towards Victoria’s young people. Let not Victoria become the butt of many corporate jokes. <Comment 4> Smoking stinks. <Comment 5> <Overall comment 6>





Stuart Chugg 


Mitcham
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