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▸ Highlight what makes your company unique 

▸ Benefits over features is a myth … why?  

▸ Include price, promotions, sales, exclusive offers. 

▸ Use a registered symbol whenever you can … 
increases CTR. 

▸ Understand your landing page. Is it the 
appropriate follow up to your ad copy?

▸ On mobile, make sure to always show call and location 
extensions (if applicable) 

▸ Know your principles of salesmanship: Scarcity, urgency, 
interest, motivation / triggers.  

▸ Most people will make a decision based on the 
information in the headline, you cannot rely on the 
description.  

▸ Stand out! 

▸ Write at least two ads for every single ad group and TEST!



www.adventureppc.com

I S A A C  R U D A N S K Y  –  G O O G L E  A D S  M A S T E R C L A S S

@isaacrudansky

CASE STUDY: MEDICAL COMPANY

▸ Client who sells medical devices 

▸ Large ad spend 

▸ managing 6 accounts 

▸ 90% of leads call to speak with 
a specialist, and sales team is 
responsible for selling the 
product 

▸ About 15 sales people per 
company
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RESEARCH. RESEARCH. RESEARCH.

The client told us that price is the one and only thing customers really care about.
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PUTTING THE RESEARCH INTO ACTION
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WHAT DOES IT ALL MEAN?


